
 
 
 
 

CALLING ALL DESIGNERS 
BE A WINNER ENTER  

STARPACK 2009 
 
 
� GOOD Design = Successful products and increased sales 
 
� GOOD Designers deliver protection, sales and a consumer experience 
 
� BE a winner and let the Starpack team of independent judges* take a look at your 

most successful packaging designs which have helped drive product off-the-shelf.  
 
� YOU have numerous design and marketing categories from which to choose – food, 

brand, health & beauty, drinks, household, and luxury.  
 
� YOU could also enter the environmental categories if you have helped to make a real 

difference through “green” designs that provide packaging reduction and 
optimisation; or created a development which from “outside the box” that challenges 
conventional thinking and provides real environmental and commercial advantages. 

 
� YOU can also enter with a customer whether brand owner or retailer 
 
� THE ultimate prize is to be voted Designer or Design House of the Year 
 
� JOIN an array of great winners over recent years – Webb Scarlett deVlam, 

Pearlfisher, Unilever’s Design team; Future Technology; Blue Marlin, Design Bridge, 
PI3, William Murray Hamm and many more 

 
 
*Judges are drawn from the brand, retail, design and packaging community 
 
 

 


